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ADULT CIGARETTE USE BY REGION

There are geographical differences in the cigarette smoking rate in California. Higher rates of smoking are mainly found in rural counties as illustrated in Figure 7.5

Figure 7. Cigarette smoking rate among California adults by geographic regions, 2015-17
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California
youth
smoking

YOUTH CIGARETTE USE

Since 2000, youth cigarette smoking rate in both California and the United Srates decreased considerably (Figure 12).4 California reported its lowest
high school cigarette smoking rate in 2018 at 2.0 percent.'?

Figure 12. Cigarette smoking rate among California youths, 2002 to 2018
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Estimates of the Costs of Tobacco Litter in San
Francisco and Calculations of Maximum Permissible
Per-Pack Fees
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Serving Smokers in the

Community

 SFDPH has been expanding quit smoking
services to support the flavor restriction:

Try to wait out

» Version 4.0 of our SF Quits Kits offered the urge 1o
e Offering our SFDPH quitting services in @ DISTRACT
two locations e 1L
* Conducting more of our “Previews”- a one- \':I i il
time 2 hour session to build rapport and watel bentis!
. DEEP BREATH
recrult m}} Close I:rout’l eY‘ES.
7/ Breat e s o:N Y
e Expanding the bench by funding and s
supporting community contractors- i.e. S8

friend,

African-American youth, transgender
people, Spanish-speaking smokers. Next:
Chinese speaking men, African American
adults, youth who use Juul, Pacific
Islanders.




Reducing exposure approaches
(changing community norms of tobacco use)

e Years of work toward smoke-free areas and norms of smoking
e 2016- Tobacco-free baseball stadiums
e 2014- E-cigarette use regulated just like cigarettes
e 2013- Smoke-free outdoor events
e 2013- Landlord disclosure of smoking status
e 2010- Smoke-free entrances, cabs, transit stops, common areas,
restaurant outdoor seating
e 2006- Smoke-free parks
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Exposure Approaches- Healthy Retail SF example
(changing community norms of tobacco use)

1) Public Health
* [ncrease access to healthy influences
* Reduce unhealthy influences, such as access and marketing of:
alcohol, tobacco, sugary beverages and junk foods

2) Economic Development
* [ncrease small business sustainability
* Provide workforce development
opportunities

3) Community Strengthening
* Connect neighborhood residents to
local businesses
* [ncrease awareness of neighborhood
food




Reducing Availability/Accessibility

0‘_"‘" "";’,3
‘ o 2010 Median # Tobacco # Tobacco
L e Household Retailers Retailers % Change
e / District # and Neighborhood Income** 2014* 2018* for District

6 (SOMA/Tenderloin) $37,431 180 133 26.1%
3 (Chinatown/North Beach) ~ $45,513 180 148 17.8%
; 9 (Mission/Castro)  $67,789 114 95 16.7%

™, -
S 5 (Western Addition/Haight)  $67,331 94 81 13.8%
E'o 10 (Bayview/Hunters Point)  $55,487 69 55 20.3%

! N L
o— w¢e 8 (Twin Peaks)  $95,930 72 62 13.9%
: | 1 (Richmond)  $74,668 59 52 11.9%
11 (Outer Mission)  $71,504 58 48 17.2%
2 (Marina)  $105,509 56 47 16.1%
; 4 (Outer Sunset)  $77,376 51 43 15.7%
=1 o LY e | 7 (Inner Sunset)  $94,121 37 28 24.3%

=L ) POPULATION HEALTH DIVISION
Addtonasorcs DataSFoly - fin Usc e o NCRCE T e | SAN FRANCISCO DEPARTMENT OF PUBLIC HEALTH
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Reducing
Availability/Accessibility

Menthol Cigarette Smoker Use by Age
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rigorous science to minimize the harms of tobacco
use, measuring effectiveness of Truth Initiative
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control, our groundbreaking research powers
everything we do.

In 2018, we expanded our research to opioids, -
’ ¥ more likely to use .
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agencies and emerged as the leading voice on youth J U U L CﬂmpaI'Ed With
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e-cigarette education, with our groundbreaking

research and policy work centered on the explosive
growth of vaping among youth. We shared research

and information about ongoing priority areas such
as menthol, quitting and tobacco use disparities by
publishing 17 peer-reviewed papers and dozens of

63%
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Flavored Tobacco 0

Flavored Tobacco . :
Education & Outreach I ompliahce
ViSitS nspectlons
= 801 presumed retail sites visited * 693 Tobacco Compliance
and a team of 17 volunteers Inspections out of 761 locations
= September 2018 — January 2019 conducted by 13 SFDPH Inspectors :
: : SAN FRANCISCO’S FLAVORED
= Brief vqunteer-ClimpIedmented "= December 2018 — March 2019 TOBACCO SALES BAN IS
S:Jrvey \:jvas son ucte * 360 locations visited by December 31 NOW IN EFFECT!
= Flavored tobacco poster i - . e o
distributed (in addition to prior 362 locations visited after January 1

mailed copy)
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Slide 11

Flavored Tobacco Compliance Inspections:
Before and After January 55,2019

Were Flavored Tobacco Products Present?
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Connect to Quit media campaign Iaunched September 2019

e Campaign was focus group tested ONNE T ipe
e Former smokers stated support
from a group experience most
beneficial to quitting
e Social connection that is
missing/gained by quitting the goal
of taking this step
* TV, radio ads, Facebook sponsored ads,
community newspapers, and Muni bus I ey
o

internal cards https://www.connecttoquit.org/ SOCIAL SMUKER"\J
| " MIANBIE="" - isii [ GAVILAS
s, ‘ BE BETTER WITH
QUITTING SM ' y ' Connecting makes quittinq possible.
j@gT A'.HDT G TR — EER Comi:tmns make quitting worth it.

\

upport www.ConnectToQuit.org

When you are in it together, quittin group near you: AR A

Find su?puri to quit www.ConnectToluit.org
Menthol cigarettes: OR CALL 628-206-7468

IT'S ABOUT CONNECTING=SS" « & N



https://www.connecttoquit.org/

Table 52a. Prevalence of current tobacco product use by CSTS region among high school

California

CSTS E-cigarettes Cigarettes LCC
Region Counties N % (95% Cl) % (95% Cl) % (95% Cl)

O Uth e - Overall 129437 [10.9(10.711.1) 2.0(1.92.1)] 2.3(2.1-2.4)
y 1 Butte, Colusa, Del Norte, Glenn, 1977 8.1(2.1-14.2) 3.1(1.54.7) 3.5(1.5-5.5)

Humbolt, Lake, Lassen,
d Mendocino, Modoc, Plumas,
C I a rette Shasta, Siskiyou, Tehama, Trinity
2 Nevada, Placer, Sierra, Sutter, 3023 16.2(6.8-25.7) 4.8 (2.5-7.1) 4.0(1.0-7.0)
Yolo, Yuba

. d . 3 Marina, Napa, Solano, Sonoma 4696 15.0(7.9-22.2) 2.0(0.9-3.0) 2.6(1.5-3.7)
e P I e I I I I C 4 Sacramento 9911 10.4(5.0-15.7) 231035 2.9(1.54.3)
5 Alpine, Amador, Calaveras, El 421 20.8(11.3-30.4) 9.3(5.9-12.7) 9.6(6.3-
Dorado, Inyo, Mariposa, Mono, 12.9)
2 O I 7 re - Tuolumne
6 Madera, Merced 838 3.9(3.24.6)  0.5(0.3-0.6) 1.4(0.9-1.9)
7 San Joaquin, Stanislaus 6260 7.4 (1.3-13.5) 1.6 (0.7—2.5) 2.5 (1.3-3.8}
f I g* Fresno 1986  8.0(3.2-12.8) 1.9(0.8-3.1) 2.4(0.5-4.3)
avo r 9 Kings, Tulare 2446 7.7 (5.0-10.4) 2.2(0.9-3.6) 3.8(2.0-5.6)
10* Kern 1639 50(1.78.2)  1.6(1.3-1.9) 1.7(0.7-2.7)
o o o . 11* San Bernardino 6990 9.8 (4.3-15.4) 1.9(0.6-3.2) 1.9(1.0-2.8)
r’o h I b Itl O n I n 12 Imperial, Riverside 12080  8.6(5.0-12.2)  2.3(0.54.1) 2.4(0.8-3.9)
13* San Diego 8436 10.9(5.8-15.9)  2.5(1.8-3.1) 1.9(1.2-2.6)
. 14 Orange 13753  12.9(7.6-18.3) 1.4(0.7-2.0) 1.4{0.9-1.8)
15 Los Angeles 24891  10.0(7.3-12.7) 1.7(1.2-2.2} 2.0(1.5-2.6)
Sa n F ra n C I S C O 16 Ventura 7225  15.0(10.8-19.2) 1.9(1.22.6) 1.6(0.9-2.3)
17 San Luis Obispo, Santa Barbara 882 13.9(3.1-24.6) 3.9(0.09.8) 2.4(0. 0-5.0)
18 Contra Costa 7452  17.2(9.4-24.9) 1.9(1.2-2.7) 2.9(2.3-3.4)
19 Alameda 5320 11.9(6.1-17.8) 1.4(0.6-2.3) 2.1(0.4-3.7)
20 San Francisco, San Mateo 2618 |20.8 (12.9-28.8) 3.1(1.1-5.2) | 2.4 (1.6-3.3)
21* Santa Clara 3639 10.7(/.2-14.2) 1.1(0.4-1.8) 1.1(0.0-2.7)
22 Monterey, San Benito, Santa 2954 7.2 (3.6-10.8) 1.3(0.8-1.9) 2.8(0.6-5.0)
Cruz

Note: Data have been adjusted to allow for multiple comparisons.
*Did not meet regional sampling requirements.
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SFDPH focus on addressing youth vaping

Exploring new tobacco quit options (Juul and youth focused grantee upcoming)
and referring to Truth texting quit program

Partnering with SFUSD:

Amplifying a state media campaign around secondhand smoke/vape and youth nicotine
use (and our Winter e-cig campaign on kids and flavors)

e Parent awareness education

e A pilot tobacco product buy-back program in the spring through Rafiki Wellness

 English language development resources on tobacco through Vietnamese Youth
Development Center

Partnering with EH to support the rollout of the citywide e-cigarette sales
prohibition slated to take effect January 28

e Ordinance will prohibit brick-and-meortar sale of e-cigarettes/liquids

e  Ordinance will prohibit online sales of these devices/liquids to San Francisco addresses

SB 39 recently passed- requires signature delivery statewide for any tobacco
products, as well as packages marking contents are tobacco products.

000" 60
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